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Todd Slater brings to the table over 20 years of experience in print
and digital design and graphics team management. He currently
serves as Creative Director and lead designer for The Money
Mammals, an award-winning financial learning program for kids.

His work to date includes successful launches and major
redesigns of magazine titles and websites, oversight and
execution of all elements of print production, and a consistent,
effective record of contracting, staffing and mentoring design
talent. He has regularly initiated improvements to workflow in
these areas, delivering tangible returns to the company in terms
of cost-savings and increased customer base.

Over the course of his career Todd has applied his talent and
creativity to bring a distinctive flair to projects in a wide range

of disciplines including email and web design, logo design,
typography, imaging, copywriting, and promotion and marketing.
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A retail blister-package
card and an imprinted
ceramic mug that |
designed for the Money
Mammals. Instead of a
small image on one side,
this Money Mammals
mug has a fun design that
wraps around the entire
mug from front to back.
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Packaging concept for
The Money Mammals
Family Kit, which contains
everything needed to
get a child started in

the program. The kit
was originally shipped
in a plain brown box,

so | came up with a

new soloution that was
more fun and appealing.
Exploded view at right
shows how the lid opens
and the items fit inside.

| also created the 3D
renderings, of course.
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Package designs for The
Money Mammals, a DVD
that teaches kids basic
lessons in managing their
money, and its music CD
counterpart. The DVD is
offered to customers in
credit unions nationwide,
and there are over 25,000
copies in print so far.
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The photo shoot was
done before | began my
work on this piece, but

| was able to borrow
the dress, shoot some
closeups of the fabric,
and use the textures
and colors throughout
the design to create a

cohesive look.
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A celebrity magazine
feature interview.

The story was essentially
Katie Couric talking
about moving on

after the death of her
husband, and the
failed relationships that
folllowed. My job was
to keep the design fun
and light, while staying
respectful of the

subject matter.
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This oversized one-
shot Days Of Our Lives
anniversary special
was one of my favorite
projects. | designed
the cover and table of

contents shown here.
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With much of my work
having been donein
financial education,

it's important to

be able to make
complex information
understandable at a
glance. But since in this
case kids and families
are the target audience,
it also needs to be
colorful and accessible.

Editorial Design
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A set of four tab-folded
guides that ABC Daytime
asked me to design for
Super Soap Weekend

at Walt Disney World. |
thought the tab-folding
(the folded edges are
staggered rather than
aligned, creating tabs
along the bottom of the
folded piece) was a great
way to organize all the
information they wanted
to present and make it
easy — and fun — to

take in.

Promotional Design
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3 Ways to Ramp Up Your
Back-to-School Youth Marketing

by Emily Smith

Im already thinking {aimost dailyt)
about BTS 2016. When Kids go back

o3
10 school, they are primed for o
leaming. Why not have that o
opportunity extend to financial
education al a credil union? Here W
are three fun back-to-school credit

union markeling ideas 1o add 10 your
overall pian that shouid help you
reach your younger members.

1) HOST IN-SCHOOL EVENTS: In this day and age, schools ... Bead more.

Please check out ou!
clicking the af

1f you have questions concerming how o talk {0 your kids or students aboul
financial eracy lopics, please lee free (o email us al i gglez0n co
love 1o help and falk further about financial education for kids!
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Wow! We’re Impressed!

Youre tn Gve
yoursell a pat on the back. That's pretty impressive. Research suggests
i make Kids

behaviar. So, well done!

you bout one of my.
favorile topics: GOALS! Learming to sel goals is such a key e skil and
sing money 1 teach this skil is ideal

Your just paste on his
o her Save jar. Click her i

Here's to raising your meney-smart Money Mammai

The Mobey Mammals Team

How's it going?
‘Send your siory la

Have questions?
Check outour - page
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Find out how to bring
kids and families
to your credit union...

Get a free gift! &

CLUR!

INSPIRATION

for your allowance journey

“We amass material
things for the same reason
that we eat—to satisfy
a craving.”

Free Download!/ zc... > Marie Kondo

: _ N page 12

theartofallowance.com






When it's time to
promote a new

product, it's always less
expensive to do some
creative manipulation of
stock photography than
itis to do a photo shoot
— provided you have
someone who cando a
seamless job of it!

Digital Imaging
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clockwise from top right:

Logo for Bright Spot Books, a
New York City area publisher.

Soaps In Depth magazine logo.

Logo for a line of children’s
books. The gray box is trans-
lucent, providing cohesiveness

without obscuring cover art.

v

The logo for WDWMax.com,
a Walt Disney World travel-
planning website. | put the
focus on MAX, rather than

WDW, to differentiate the
brand from the many other

WDW planning sites.

Logo for Snigglezoo, a

children’s educational
entertainment company
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The typical Soaps In
Depth cover, pre- and
post-redesign. Most
important change is
from white glow to
white halo on the logo.
Also switched to more
modern fonts, brighter
colors, and bolder type
and graphics treatments.
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The goal for the table of
contents redesign was to

make it cleaner and more
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Aside from updating

the fonts to a more

Feature Interview GENERAL HOSPITAL
modern selection, the ! ;
main purpose of the BA( | N i
feature redesign was to & ' 4 \ =g _;_\
update the show title/ W o R | =

contents treatment in the
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To see more of my work
please visit my online portfolio:
www.coroflot.com/toddslater





